





v/

Users in 000s

centage of total population

Algeria 95% Algeria 21,901
Argentina 96% Argentina 18,478
Australia 81% Australia 13,855
Azerbaijan 88% Azerbaijan 1,745
Bahrain 94% Bahrain 406
Brazil 92% Brazil 57,321
Bulgaria 92% Bulgaria 3,873
Canada 93% Canada 26,375
Chile 100% Chile 4,183
China 98% China 71,265
Colombia 94% Colombia 9,648
Croatia 99% Croatia 3,417
Czech Republic 86% Czech Republic 7,541
Ecuador 95% Ecuador 2,878
Egypt 70% Egypt 18,275
France 96% France 47,977
GB 95% GB 46,369
Germany 98% Germany 63,054
Greece 99% Greece 6,934
Hong Kong 98% Hong Kong 5,190
Hungary 96% Hungary 7,257
India 91% India 94,848
Indonesia 99% Indonesia 40,575
Iran 98% Iran 12,929
Israel 97% Israel 3,612
Italy 81% Italy 39,200
Japan 98% Japan 42,702
Jordan 97% Jordan 2,216
Kenya 58% Kenya 1,634
Kuwait 84% Kuwait 1,831
Lebanon 96% Lebanon 3,251
Malaysia 91% Malaysia 12,738
Mexico 95% Mexico 35,993
Montenegro 94% Montenegro 416
New Zealand 43% New Zealand 1,574
Northern Ireland 96% Northern Ireland 1,331
Peru 100% Peru 6,249
Philippines 96% Philippines 33,795
Poland 97% Poland 29,296
Portugal 98% Portugal 6,521
Puerto Rico 98% Puerto Rico 3,170
Qatar 93% Qatar 541
Rep. of Ireland 97% Rep. of Ireland 3,408
Russia 90% Russia 56,470
Saudi Arabia 95% Saudi Arabia 12,198
Serbia 71% Serbia 3,887
Singapore 94% Singapore 3,315
Slovak Republic 89% Slovak Republic 3,952
Slovenia 98% Slovenia 1,531
South Africa 62% South Africa 11,021
South Korea 79% South Korea 27,679
Spain 95% Spain 35,951
Sweden 90% Sweden 6,357
Syria 93% Syria 5,979
Taiwan 99% Taiwan 17,231
Tanzania 52% Tanzania 795
Thailand 85% Thailand 46,465
Turkey 85% Turkey 39,985
UAE 96% UAE 3,664
Uganda 26% Uganda 862
Ukraine 92% Ukraine 17,488
USA 93% USA 201,290
Venezuela 97% Venezuela 8,125
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Notes: Shampoo / Conditioner / Hair styling products: women filter for Kenya, Tanzania and Uganda.
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Headache Remedies and Analgesics

v/

entage of total population

Users in 000s

Algeria 64% Algeria 14,688
Argentina 60% Argentina 11,424
Australia 47% Australia 8,018
Azerbaijan 30% Azerbaijan 605
Bahrain 76% Bahrain 327
Brazil 72% Brazil 44,763
Bulgaria 69% Bulgaria 2,903
Canada 63% Canada 18,036
Chile 68% Chile 2,870
China 23% China 16,692
Colombia 54% Colombia 5,507
Croatia 75% Croatia 2,597
Czech Republic 61% Czech Republic 5,340
Ecuador 71% Ecuador 2,148
Egypt 64% Egypt 16,687
France 79% France 39,233
GB 80% GB 38,993
Germany 73% Germany 46,832
Greece 76% Greece 5,304
Hong Kong 35% Hong Kong 1,841
Hungary 67% Hungary 5,024
India 70% India 72,760
Indonesia 86% Indonesia 35,384
Iran 78% Iran 10,314
Israel 71% Israel 2,663
Italy 38% Italy 18,384
Japan 22% Japan 9,498
Jordan 80% Jordan 1,836
Kenya 65% Kenya 3,824
Kuwait 87% Kuwait 1,910
Lebanon 88% Lebanon 2,983
Malaysia 80% Malaysia 11,181
Mexico 51% Mexico 19,402
Montenegro Montenegro
New Zealand 48% New Zealand 1,736
Northern Ireland 74% Northern Ireland 1,026
Peru 56% Peru 3,516
Philippines 75% Philippines 26,393
Poland 66% Poland 19,929
Portugal 69% Portugal 4,598
Puerto Rico 87% Puerto Rico 2,808
Qatar 62% Qatar 363
Rep. of Ireland 75% Rep. of Ireland 2,639
Russia 68% Russia 38,661
Saudi Arabia 86% Saudi Arabia 10,944
Serbia Serbia
Singapore 47% Singapore 1,670
Slovak Republic 69% Slovak Republic 3,075
Slovenia 73% Slovenia 1,130
South Africa 68% South Africa 12,153
South Korea 22% South Korea 7,786
Spain 71% Spain 26,963
Sweden 80% Sweden 5,654
Syria 85% Syria 5,491
Taiwan 16% Taiwan 2,746
Tanzania 73% Tanzania 2,237
Thailand Thailand
Turkey 73% Turkey 34,308
UAE 77% UAE 2,938
Uganda 43% Uganda 1,421
Ukraine 70% Ukraine 13,261
USA 82% USA 176,996
Venezuela 64% Venezuela 5,324
10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Notes:
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IS

entage of total population

Users in 000s

Algeria 28% Algeria 6,557
Argentina 35% Argentina 6,652
Australia 97% Australia 16,539
Azerbaijan 21% Azerbaijan 408
Bahrain 52% Bahrain 224
Brazil 45% Brazil 28,187
Bulgaria 39% Bulgaria 1,648
Canada 71% Canada 20,313
Chile 55% Chile 2,322
China 53% China 38,176
Colombia 42% Colombia 4,315
Croatia 59% Croatia 2,036
Czech Republic 47% Czech Republic 4,141
Ecuador 38% Ecuador 1,145
Egypt 30% Egypt 7,730
France 62% France 31,055
GB 74% GB 35,953
Germany 55% Germany 35,463
Greece 37% Greece 2,553
Hong Kong 88% Hong Kong 4,660
Hungary 43% Hungary 3,230
India 11% India 11,445
Indonesia 11% Indonesia 4,667
Iran 51% Iran 6,732
Israel 81% Israel 3,026
Italy 54% Italy 26,036
Japan 62% Japan 26,987
Jordan 31% Jordan 722
Kenya 5% Kenya 300
Kuwait 61% Kuwait 1,331
Lebanon 49% Lebanon 1,649
Malaysia 29% Malaysia 4,103
Mexico 34% Mexico 13,045
Montenegro 37% Montenegro 163
New Zealand 76% New Zealand 2,767
Northern Ireland 64% Northern Ireland 884
Peru 31% Peru 1,969
Philippines 17% Philippines 5,800
Poland 49% Poland 14,715
Portugal 81% Portugal 5,440
Puerto Rico 34% Puerto Rico 1,092
Qatar 73% Qatar 422
Rep. of Ireland 70% Rep. of Ireland 2,469
Russia 43% Russia 27,080
Saudi Arabia 54% Saudi Arabia 6,904
Serbia 58% Serbia 3,167
Singapore 80% Singapore 2,808
Slovak Republic 48% Slovak Republic 2,124
Slovenia 69% Slovenia 1,078
South Africa 17% South Africa 2,999
South Korea 91% South Korea 32,016
Spain 61% Spain 23,169
Sweden 86% Sweden 6,052
Syria 44% Syria 2,810
Taiwan 83% Taiwan 14,441
Tanzania 4% Tanzania 125

Thailand Thailand
Turkey 27% Turkey 12,777
UAE 54% UAE 2,065
Uganda 3% Uganda 107
Ukraine 21% Ukraine 4,069
USA 79% USA 171,988
Venezuela 23% Venezuela 1,939

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Notes:

Click to email us at enquiries@tgisurveys

www.tgisurveys.com

Next >

<< Contents page 10


mailto:enquiries@tgisurveys.com
www.tgisurveys.com

TGI offers a range of ways for international clients
to access its extensive information resources:

TGI databases

Some clients prefer to have in-house access to our
databases. Using our specially-written analysis
software you can explore questions such as:

e How your customers think

e \What drives consumer choice

* What you need to know when launching a
new product

* Your ideal marketing partners

e How your brand could enter a new territory

Re-contact or fusion

We can enhance TGI with custom adaptations.
It's often possible to revisit TGl respondents with
client-specific survey modules. Or we might use
data fusion techniques to integrate your own
custom projects with TGI, thereby extending the
range of insights you can generate.

TGI consulting

Other clients prefer to use our consulting
services. We actively engage in dialogue in order
to provide actionable customer intelligence. We
will lighten your load by:

¢ Providing answers quickly and cost
efficiently
TGI consulting uses robust and high quality
data that have already been collected.
This enables fast and cost-efficient project
turnaround.

¢ Letting us do the work
In a world where internal resources are scarce
or at a premium, our analysts can provide
the support you need. We will take your
brief, mine the data, and provide you with
actionable insights.

TGI consulting offers tailor-made solutions.

By harnessing the power of in-house and other
data sources and applying these flexibly to a
range of applications, we have the tools to meet
your product needs.

TGI consulting solutions include:

e Market Overview

expand into new territories or new categories.
- Population statistics

- Size and category composition

- Category trends

- Demographic category profile

- Brand leaders

both in terms of their users and their positioning.
- Category overview

- Brand leaders

- Brand and category penetrations

- Brand and category demographic profiles
- Trends

- Brand map

The Competitive Environment
Throws 'I'ight on the interrelation between compéfing
brands within a category.

- Brand leaders

- Brand and category trends

- Brand duplication

- Brand loyalty

- Brand footprints

User 360°

thereby enabling you to get under the skin of your existing
or potential customers. User 360° offers insights into
consumers’ lives, their interests and their outlook on life.

- Attitudinal profiles

- Leisure pursuits and holidays

- Music and film preferences

- Editorial interests

- Sporting preferences

Key Drivers

Tells you V\'/hy‘consu'r'ne‘fs migﬁ"‘[uthooséﬁb'he brand over the
competitive set, and points to the motivations driving the
behaviour of a given target group.

- Demographic profiles

- Lifestage profile

- Key factor identification

- Attitudinal profiles of target

- Brand map

- Life Values

- Influencing factors

-
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TGI sector coverage: TGI geographical coverage:

e Food e Algeria
e Argentina
* Household Products ® Australia (Panorama, Nielsen)
e Pets and Pet Food ° Azerbaijan
¢ Toiletries and Cosmetics ¢ Bahrain
e Pharmaceuticals and Chemist Products * Brazil
lcoholi ink ¢ Bulgaria
* Non Alcoholic Drinks ¢ Canada (PMB)
¢ Alcoholic Dinks e Chile
* Sweet and Salty Snacks * China
e Tobacco Products - C°|°".]b'a
. e Croatia
* Motoring e Czech Republic
e Shopping, Retail and Clothing e Ecuador
e Sports and Leisure C lfgypt
¢ Holidays and Travel . GrBance
e DIY and Gardening * Germany
¢ Financial Services ¢ Greece
e Communications and Internet * Hong Kong (Media Index, Nielsen)
. e Hungar
e Appliances and Household Durables . India? o
e Electronics and Other Personal Items e Indonesia (Media Index, Nielsen)
® Iran
e |srael

e [taly (Sinottica, Eurisko)

¢ Japan (ACR, Video Research)

¢ Jordan

¢ Kenya

e Kuwait

e Lebanon

¢ Malaysia (Media Index, Nielsen)
e Mexico

* Montenegro

* New Zealand (Panorama, Nielsen)
* Northern Ireland

® Peru

¢ Philippines (Media Index, Nielsen)
¢ Poland

e Portugal

e Puerto Rico

e Qatar

¢ Republic of Ireland

® Russia

¢ Saudi Arabia

¢ Serbia

e Singapore (Media Index, Nielsen)
¢ Slovak Republic

¢ Slovenia

® South Africa

* South Korea (Media Index, Hankook Research)
e Spain

e Sweden (Orvesto, Rl)

e Syria

* Taiwan (Media Index, Nielsen)

e Tanzania

* Thailand (Media Index, Nielsen)
e Turkey

e UAE

¢ Uganda

e Ukraine

* USA (NCS, Simmons)

* VVenezuela
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Contact TGl

TGI

Ealing Gateway
26-30 Uxbridge Road
London W5 2BP
United Kingdom

T +44 20 8433 4000
E enquiries@tgisurveys.com

W www.tgisurveys.com
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